GAMBARAN PENGETAHUAN, SIKAP, DAN PERILAKU HYGIENE
SANITASI MAKANAN PADA PEDAGANG DI PASAR WONOKROMO
KOTA SURABAYA

ABSTRAK

Latar Belakang : Untuk memastikan makanan aman dikonsumsi, diperlukan
praktik higiene sanitasi. Semua orang yang termasuk pada rantai pangan
bertanggung jawab untuk mencegah risiko bahaya makanan, termasuk
peralatan, bahan baku, sarana, proses produksi, dan individu, guna memastikan
keamanan pangan terjamin hal ini berdasarkan pada UU Republik Indonesia
No0.18 Tahun 2012 (Kemenkes, 2017). Tujuan Penelitian : mengetahui
gambaran pengetahuan, sikap, dan perilaku hygiene sanitasi makanan pada
pedagang di pasar Wonokromo Kota Surabaya. Metode Penelitian : Penelitian
ini adalah penelitian deskriptif dengan jumlah responden 30 orang pedagang
makanan. Pengumpulan data menggunakan kuisioner melalui wawancara
dengan pedagang makanan. Analisa data menggunakan univariat. Hasil
penelitian : menunjukan 26 orang dengan persentase 86.7% pedagang di pasar
mempunyai pengetahuan sedang, sebanyak 25 orang dengan persentase 83.3%
mempunyai sikap yang cukup, sebanyak 29 orang dengan persentase 96.7%
mempunyai perilaku yang cukup. Kesimpulan Penelitian : Sehubungan
dengan hygiene sanitasi makanan pada pedagang dan merupakan faktor risiko
terhadap makanan. Maka perlu adanya peran aktif dan peninjau pihak
perusahaan bekerja sama dengan pemerintah pada penerapan higiene sanitasi.
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KNOWLEDGE, ATTITUDES, AND BEHAVIOR OF FOOD
SANITATION HYGIENE AT TRADERS IN WONOKROMO
MARKET, SURABAYA CITY

ABSTRACT

Background : To ensure that food is safe for consumption, hygiene and
sanitation practices are needed. Everyone included in the food chain is
responsible for preventing food hazard risks, including equipment, raw materials,
facilities, production processes, and individuals, to ensure food safety is
guaranteed, this is based on Law of the Republic of Indonesia No.18 of 2012
(Ministry of Health, 2017 ). Objective : to know the description of knowledge,
attitudes, and food sanitation hygiene behavior of traders in the Wonokromo
market, Surabaya City. Methods : This research is a descriptive study with 30
food vendors as respondents. Collecting data using a questionnaire through
interviews with food vendors. Data analysis using univariate. Results: showed
that 26 people with a percentage of 86.7% of traders in the market had moderate
knowledge, as many as 25 people with a percentage of 83.3% had sufficient
attitude, as many as 29 people with a percentage of 96.7% had sufficient
behavior. Conclusions: In connection with food sanitation hygiene in traders and
is a risk factor for food. So it is necessary to have an active role and observers
from the company in collaboration with the government in implementing
sanitation hygiene.
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